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SPONSORED REPORTS
Florida Trend’s Sponsored Report Package gives
you the opportunity to Tell Your Own Story with a
marketing plan to get the notice it deserves.
Our Marketing Services Team will help you develop and design
a message that makes your business stand out from the
competition. Choose from a variety of formats (corporate profile,
executive Q&A, product/service announcement, executive profile)
or ask us for a customized piece to suit your precise needs.
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n the beautiful rolling
hills of Central Florida
,
surrounded by pristine
lakes, the City of
Clermont is the white-hot
destination for
investors, fitness buffs
training in the epicenter and elite athletes
of a health-and-fitness
culture known around
the world. On the shoreline
of Lake Minneola, Clermont
has it all — from the
crown-jewel lakefront
and downtown district
with
two miles of white sandy
beaches and lakeview
primed for development
land
, to
arts, to a fitness community year-round performing
National Training Center anchored by a 300-acre
open to residents and
Olympians alike.
“Clermont is a phenomenal
community in which
to live,” says
Clermont City Manager
Darren
Florida’s hottest investment Gray. “Now we’re set to be one of
opportunities.”
Gray is referring to
the city’s award-winning
master plan and the
city’s location. Just
20 miles west of Orlando
and the theme parks,
Clermont is bookended
by the center of the
Coast-to-Coast Trail
(C2C) on the north
and Wellness Way, the
largest undeveloped
tract in Central Florida,
to
the south.
Excitement is rippling
throughout Central
Florida
and beyond, generated
by
an unconventional process
that started with Gray’s
arrival as city manager.
A
visioning process conducted
by CEO coaches that
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triathlons draw thousands. Clermont’s

‟

Sunset over Lake Minneola

at Clermont’s Waterfront

start future development,
the
city is investing millions
in Victory Pointe,
a stormwater project
that is also an ecofriendly urban park.
The project will include
tiered water-filtering
ponds, a wooden
deck, observation tower
and event venue
by Lake Minneola and
the Coast-to-Coast
Trail. New development
can tap into Victory
Pointe, alleviating the
need for individual
stormwater treatment.

Park

more than 1,000 residents
led to the city’s “Choice
brand and a visionary
of Champions®”
master plan focused
on Clermont’s downtown
waterfront district.
Investors from as far
away as Brazil have
notice.
taken

Champions Splash Park

is a popular destination.

“We have 379 acres
ready for development
and matching grants
available for façade
improvements, interior
renovations and
building permit refunds
in the lakefront
district,” says James
Hitt, director
the Community Redevelopment of
Agency.
“Impact fees are among
the lowest in
Central Florida.”
The city is reimagining
its popular
Waterfront Park to
move more events
closer to central downtown.
The park was
named among the best
in Central Florida
and includes the C2C
trail, a million-dollar
boathouse that is home
to national regattas,
Champions Splash Park,
fishing piers, boat
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• Lamination

Your article — along
with a photo, logo and link
to your business website —
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FloridaTrend.com/
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Trail, 101 miles to
the Gulf of Mexico and
equal distance to the
Atlantic Ocean,” says
Gray. “We’re inviting
the world to ‘Meet Us
in The Middle™’,”
he says, referring to
the new marketing
campaign presented
to the Florida Coast-toCoast leadership in
June.

“This city is a jewel,”
says Chris Garcia,
president of Yummi’s
Frozen Yogurt & Café
in historic downtown.
“With just a little
investment, people
will flock here. The
city
is doing everything
right. We’ve only been
open a year and our
business has doubled.”

and business use. A
global gateway for high-impact
incubators
focused on health and
wellness, development
here is expected to generate
$2.5 billion of
economic impact and
51,000 jobs.
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a city council member
and broker-owner of
Travis Realty Group.
“Between the visioning
process, our new
master plan and the
high-caliber leadership
we have in place, Clermont
is poised for great
things. The future is
extremely bright.”

Profile of Success

But the city knows there
is plenty of competition
in the Sunshine
State. City officials are
taking aggressive steps
to make the
downtown waterfront
core even more attractive
to investors,
developers, new business
owners and millennials
looking for the
enviable mix of recreation
and a walkable urban
environment.
Other incentives are
aimed at existing
structures.

Two-page content spread or
one page of content paired
with a full-page display ad.
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Great leadership holds
the power to transform
a city.
When he came on board
as Clermont city manager
2012, Darren Gray
in
was ready. He quickly
took the helm
to shape Clermont’s
astonishing rejuvenation.
With a
collaborative leadership
style he garnered the
support
of the city council and
community to become
the driving
force behind an innovative
three-year visioning
process
that created Clermont’s
award-winning master
plan.
“I have great pride
in this city and everything
it does,”
says Gray. “It’s an honor
to be here, shaping
the best
possible future.”
Darren Gray
A veteran of the U.S.
Navy and graduate
of the University of
Gray began his career
Central Florida,
with Orange County
government for an
tenure until Clermont
eight-year
hired him as assistant
city manager in 2004.
County recruited Gray
Lake
in 2010 to be the deputy
county manager; and
matter of weeks, he
was promoted to county
in a
manager, serving two
before returning to
years
Clermont as city manager.
Immediately tasked
with creating a new
master plan, Gray chose
innovative path, hiring
an
executive coaching
team Rick Corbin and
of The Corbin Group,
Nancy Clutts
to shepherd the process.
“Darren was chosen
as Lake County’s Leader
of the Year in 2015—and
good reason,” says
Clutts. “His leadership
for
style is decisive, collaborative
most of all, he inspires
people to do their very
and,
best.”
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