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THE YEAR AHEAD

2012 EDITORIAL cALENnAH

JANUARY

¢ Floridian of the Year

* CEO Sounding Board — Outlook 2012

* Advocacy
Ad Space: Nov. 17 * Ad Materials: Nov. 23

FEBRUARY

e Small Business Bonus Distribution
* Treasure Coast
¢ Law Profession

* TopRank SBA Lenders,
Law Firms, Law Schools

Ad Space: Dec. 16 ¢ Ad Materials: Dec. 23

MARCH

* Biotech Industry
» Tampa/Hillsborough
* Continuing Education

* TopRank MBA Programs,
Executive MBA Programs,
Biotech Institutes

Ad Space: Jan. 17 * Ad Materials: Jan. 24

APRIL

* Florida Economic Yearbook
(44th Consecutive Year)

* Wealth Management/Investing/
Private Banking

* TopRank Trust, Investment Banks
Winter Park — 125th Anniversary
Ad Space: Feb. 17  Ad Materials: Feb. 24

MAY

* What Florida Means?

* Wellness and Executive Physicals
Florida Travel* Bonus Distribution
Pinellas County Centennial

Ad Space: Mar. 16 » Ad Materials: Mar. 23

JUNE

* Florida Higher Education

* Jacksonville

* Research Florida Bonus Distribution
* TopRank Colleges and Universities
Ad Space: April 17 ¢ Ad Materials: April 24
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Florida Chamber & Associated Industries: Side by Side ..
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BIGGEST COMPANIES IN FLORIDA

Also in this issue

Lakeland /Polk
County Portrait ;. s0

Research Florida o.7s

Jeb Bush Jr. courts
Latinos for the GOP ;.11

JULY

* Florida’s Top Public
and Private Companies

¢ Insurance Industry

Ad Space: May 17 » Ad Materials: May 24
Florida Legal Elite Bonus Distribution

Profile Space: May 3 * Ad Materials: May 10

AUGUST

* Best Companies
To Work For In Florida

* PEOs and Outsourcing

* Energy

* TopRank PEOs, Energy Companies
Ad Space: June 18 * Ad Materials: June 25
Bonus Distribution of Entire Issue

SEPTEMBER

* Healthcare: The Changing Practice
of Medicine

* Commercial Real Estate
* TopRank Hospitals
Ad Space: July 17 » Ad Materials: July 24

OCTOBER

* “The Money Issue”: Finance/Banking
* Tax Planning and Accounting
* Downtown Miami

* TopRank Bank Holding Companies,
Accounting Firms

Ad Space: Aug. 17 » Ad Materials: Aug. 24

NOVEMBER

* Florida Agriculture

* Green Development

* Osceola/Kissimmee

* TopRank Engineering Firms

Ad Space: Sept. 17 » Ad Materials: Sept. 24

DECEMBER

* International: Global Companies

* Trade and Logistics

* Golden Spoon® Restaurant Awards
Florida Travel* Bonus Distribution

* TopRank Seaports, Airports, FTZs

Ad Space: Oct. 17 * Ad Materials: Oct. 24

MONTHLY FEATURES
* CEO Sounding Board

* Around the State

* Lifestyles

* Dining

» Getaways

* Wine & Spirits

e Law (Of Counsel)

* Politics

*Icon

Advertising content

Bonus ad space adjacent
to full or half-page ads
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The Issues, People and Ideas that Define Florida Business
www.FloridaTrend.com



WHY ADVERTISE
IN FLORIDA TREND?

“The question is not so much why do we advertise
in Florida Trend, but rather, why wouldn’t we?
Without Florida Trend, it would be hard to find a
single publication to connect with the readership
we're looking for. We would have to advertise

in multiple publications, at a much higher cost.

In short, Florida Trend matches our needs.”

Ava K. Doppelt - Shareholder - Allen, Dyer, Doppelt, Milbrath

& Gilchrist, P.A., statewide intellectual property law firm

REACH PEOPLE
OF INFLUENCE.

* 250,000 readers each issue — top business executives,
government officials and civic leaders

* 80,000 unique website visitors each month

* 43,000 Daily Pulse e-Newsletter subscribers

EXPAND YOUR REACH.

FLORIDA SMALL BUSINESS - MARCH

* The topics that matter most to small and growing
companies. Includes “dba Florida,” the Division of
Corporations’ official guide to doing business in Florida

RESEARCH FLORIDA - JUNE & OCTOBER

* Annual report on the research, scientific exploration
and technology being developed in Florida

NEXT MAGAZINE - SEPTEMBER

* Annual magazine reaching 400,000 teens making
important decisions about their future

BUSINESS FLORIDA - OCTOBER

» Official guide distributed annually to top business
relocation and expansion prospects outside Florida
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TO RESERVE YOUR PLACE AMONG
FLORIDA'S BUSINESS ELITE, CALL:

NEW YORK,
ATLANTA, CHICAGO
LYNN LOTKOWICTZ

Advertising Director
National Sales

727.892.2612

CENTRAL FLORIDA:
Orlando, Treasure Coast,
Gainesville, Ocala

LAURA ARMSTRONG
Senior Market Director

407.951.6359

SOUTH FLORIDA:
Miami, Fort Lauderdale,
Palm Beaches, Naples, Fort Myers

TAMPA BAY:

Tampa, St. Petersburg, Sarasota
MAGGIE CARUSO

Senior Market Director
727.892.2640

CHRISTINE KING
Senior Market Director

727.892.2641

NORTH FLORIDA:
Jacksonville, Tallahassee,
Panama City, Pensacola

JAIME MCKNIGHT
Senior Market Director

727.892.2645
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